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01 THELOGO

Primary Secondary

LIL
NINJ/

&1 Download the logo files

LIL NINJA Brand Guidelines


https://drive.google.com/drive/folders/1k6fm4wwh9ATHvhlKEcy55koOeb_mAoXf?usp=drive_link

02 THELOGO

VARIATIONS

LIL NINJA Brand Guidelines


https://drive.google.com/drive/folders/1RS3zoGNKZGKW6VPmfzfIInSa-D3Zu72g?usp=sharing

03 THELOGO

PREFERRED
COLOR
COMBINATION

By providing clear guidelines on logo color usage,
you can ensure that the brand is always represented
in the best possible way. These specifications help to
maintain the integrity of the logo across diverse
platforms and promotional materials.

LIL NINJA Brand Guidelines




04 THE ICON

LIL NINJA NIK

LIL NINJA Brand Guidelines


https://drive.google.com/drive/folders/1i9Eo28kG8YwVVu_Wk4gBAp4aDw2H37hY?usp=drive_link

05 BRAND COLORS Primary Colors Accent Colors

BRAND
COLOR
PALETTE

Blurple Yellow Burst Pumpkin Zaffre Pigment Green
The brand color palette features the striking HEX 5968EB HEX FFDD15 HEX EEGEOO HEX 3A0CA3 HEX OEAG35
combination of hold Blurple and vibrant Yellow RGB 89,104,235 RGB 255,221,21 RGB 254,120,48 RGB 58,12,163 RGB 15,166,53

CMYK 72,63,0,0 CMYK 2,9,97,0 CMYK 0,66,88,0 CMYK 89,98,0,1 CMYK 82,7,100,0
Burst as primary colors, adding a touch of energy PMS 232C PMS 50C PMS 19C PMS 258C PMS 134C

and unwavering consistency to the marketing
and product interfaces. With the addition of Supporting Colors Neutral Colors
accent colors, it embodies inclusivity, dynamism,
and a user-centric approach, creating a visually
engaging experience for the audience.

Ii’ Download Color Palette Grape Skybrite Fiery Red Ocean Blue Shadow Black
HEX 852EAB HEX 159EFC HEX ED1E24 HEX O83F8A HEX 23262D
RGB 133,46,171 RGB 21,158,252 RGB 237,30,36 RGB 8,63,138 RGB 35,38,45
CMYK 60,90,0,0 CMYK 68,30,0,0 CMYK 0,99,97,0 CMYK 100,86,17,3 CMYK 77,69,58,66

LIL NINJA Brand Guidelines PMS 280C PMS 203C PMS 357C PMS 214C PMS 221C


https://drive.google.com/drive/folders/17S7goUhrFdBGndM9qk0mVZDn7npBCxeG?usp=drive_link

05 BRAND COLORS

PREFERRED
COLOR
PAIRINGS

These pairings are designed to complement each
other and offer ample contrast for clear visibility.

LIL NINJA Brand Guidelines



06 TYPOGRAPHY

THPEFACES

PRIMARY TUPFACE: COMICY PARAGRAPHS: MANSALVA
4> abc12%:&20%°
8
ABC123:8.200%" abc123:&20%
SECONDARY TYPEFACE: BANGERS KNOCKOUT FEATHERWEIGHT

”Baz 3 '&7 %‘l Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do
& ou- eiusmod tempor incididunt ut labore et dolore magna aliqua.

&, Download fonts

LIL NINJA Brand Guidelines



https://drive.google.com/drive/folders/17PcM8kfHLOEyEKyyq4NuJHS7BY8RKotz?usp=drive_link

07 BRAND IN USE

ELEMENTS

i, Download the elements

LIL NINJA Brand Guidelines


https://drive.google.com/drive/folders/1bPxvff0_qzWUCA0XLy4EPssX73-3fwYe?usp=sharing
https://drive.google.com/drive/folders/1bPxvff0_qzWUCA0XLy4EPssX73-3fwYe?usp=sharing
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07 BRAND IN USE

ELEMENTS

N\ 2R s Q) & P 2z £ Qe 22 O o
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LIL NINJA Brand Guidelines


https://drive.google.com/drive/folders/1bPxvff0_qzWUCA0XLy4EPssX73-3fwYe?usp=sharing
https://drive.google.com/drive/folders/1bPxvff0_qzWUCA0XLy4EPssX73-3fwYe?usp=sharing

08 BRAND IN USE

SOCIAL MEDIA

@lLlilninja X @lLlilninja X @lLlilninja X @lilninja X @Llilninja X

LIL NINJA Brand Guidelines


https://drive.google.com/drive/folders/1lS8Rvu_aKe6Je70NnGD8b3wfaxUuWhhR?usp=sharing
https://drive.google.com/drive/folders/1lS8Rvu_aKe6Je70NnGD8b3wfaxUuWhhR?usp=sharing
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FOR'ANY. allES/ narjs REGARDING, THE BRIIND@(IIDE[INES,

PLEASE CONTACT,US AT, SUPPORT@ THENINJAZONE.COM.




